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Welcome and opening Karakia from Whānau Tahi

Ngā mihi nui to Jade Stevens from Whānau Tahi for tonight’s blessing



Welcome

Agenda for this evening
1. Karakia from Whānau Tahi

2. Welcome 

3. Board update

4. Acknowledgements

5. The history of the New Zealand Health IT Cluster (NZHIT)

6. Brand story

7. Our new brand and website

8. New features of your website

9. Rule changes and voting

10. What the future holds



The history of NZHIT

New Zealand Health IT Cluster Incorporated 2002 - 2022

• In 2002 Ian McCrae and David Clark from Orion Systems called together a meeting of 

20 health ICT companies with a view to establishing an industry collaborative or Cluster. 

• The first vision was that the Cluster would lead:

“A dynamic fast-paced industry able to create and deliver innovative solutions 

that tackle the outstanding health problems of today and tomorrow.”

• Broader objectives were established where the Cluster would support companies in the 

domestic environment as well as those looking to expand in offshore markets.

• By 2010 the Cluster had grown to 100 members.



Founding members

New Zealand Health IT Cluster Incorporated 2002 - 2022

Auckland District Health Board, Augen New Zealand, Clineanswers, Computer Science, 

Comrad Medical Systems, Doctor Global, Emendo, Enigma Publishing, FirstBASE, 

Fraame Solutions, Healix, HealthLink, Houston Medical, IntraHealth, iSOFT New Zealand, 

Jade, Johnsco Investments, McKesson, MedTech, Methodware, Microsoft New Zealand, 

Ministry of Health, Orion Systems, Safer Sleep, Simpl, Software of Excellence, Sysmex 

New Zealand, Talkies Group, Telecom New Zealand, The University of Auckland, 

Vodafone, Winscribe



CEOs

New Zealand Health IT Cluster Incorporated 2002 - 2022

• Robin Ducker (Executive Officer): 2002 – June 2005

• Andrea Pettett: June 2005 – July 2009

• Dougal McKechnie: July 2009 – June 2014

• Scott Arrol:  June 2014 – January 2021

• Mark Cox (Acting): January 2021 – June 2021

• Ryl Jensen: June 2021 - present

Each of whom have contributed to the stability, growth, and development of the organisation. 



Our reasons behind the rebrand

• It gives a clear identification of who we are: A not-for-profit advocacy association here for 

its members and its community

• Reflects the advancements in digital health our members have made

• Reflects the diversity of local and international members

• Communicates a relevant brand story to our audience and our stakeholders

• Brings us into the Fourth Industrial Revolution

• Invokes trust and confidence in what we do

• Better reflects changes in consumer trends 

• Allows a modern and vibrant look and feel



Health IT Industrial Revolutions

Mainframe Computers
1950-1960

 (1st Industrial 
Revolution)

Health IT
1970 - 2000

(2nd  Industrial 
Revolution)

eHealth
2000 - 2020

(3rd Industrial 
Revolution)

Digital Health
2020+

(4th Industrial 
Revolution)

We are 
here

We are moving
to here



The brand development story

Building a new brand

• NZHIT embarked on developing a new brand to compliment an exciting name 

change to the Digital Health Association (DHA).

• We wanted to highlight connection - connecting health services through 

software, but also the connection that takes place between people and our  

community.

• The brief outlined that we wanted it to be Engaging, Professional, 

Approachable, Impacting, and Culturally Responsive.



Unveilling the new brand



What your new brand represents

• Circles are associated with Community and Togetherness.

• Connection is represented by the joining of the dots with lines, and the lines 

working together as a cohesive emblem. 

• The lines are moving in the same clock-wise direction, representing common 

goals/objectives for achievement.

• Including a Māori translation for the ‘Digital Health Association’ within the logo, 

starts us on our journey of connecting with and representing all parts of the 

health and disability sector together.



New features of your website

Create a login/member login



New features of your website cont.

Member hub and groups/communities



New features of your website cont. 

Share a news story



New features of your website cont. 

Post a job



New features of your website cont. 

Subscribe to the Digital Health Digest



Rule changes and voting
The rule changes presented today cover two key areas:

• 1) Formalising the legal name change of the organisation from The New Zealand Health IT 

Cluster Incorporated to the Digital Health Association NZ Incorporated and reflecting 

these changes of the new name in the rules.

• 2) We are also correcting the voting status of co-opted members.

• Motion - Mover and Seconder

• THAT the legal name of the organisation is the Digital Health Association NZ Incorporated; 

• THAT the proposed rule changes be accepted;

• THAT the Board are authorised to update the Association records held by the Companies 

Office to effect these changes.

• An electronic poll will now be held for members only to vote on these changes



What’s next?

Explore your new website/create your login

1. Go to your new website www.dha.org.nz

2. Have a nosey at all the new features and pages of the DHA

3. Create your login from the logged-out homepage button to be able to use 

your Membership Hub and connect with your groups and Ministry of Health 

Communities

4. Join an Industry Group

5. Join a Ministry of Health Community

6. Engage!

http://www.dha.org.nz/


Membership collateral

Choose a member badge

We have created 3 membership badges for you to choose from to advertise 

that you are a member of the DHA under your email signatures or on your 

websites. We will send these to you via email. 



Our purpose and function

Convene & 
Catalyse

Lobby & 
Advocate

Connect & 
Matchmake

Raise 
Awareness

Information 
Sharing & 
Educate

Market 
Intelligence
Facilitation

e.g., on the benefits of 
industry adoption of 
standards to achieve 
interoperability

e.g., through webinars, 
events, workshops, 
town halls, and 
communications

e.g., two-way communications 
providing feedback loops to 
Ministry and industry

e.g., connect industry with key 
leaders on areas of focus/concern

e.g., the benefits of industry 
partnership in key programmes 
and areas of importance and 
submit on Government initiatives 

e.g., the industry to 
formulate key positions 
and progress areas of 
importance e.g., HNZ/Hira



Raise your glass

We want to extend a huge thanks to all our members, past and present, to all Directors 

past and present, to all CEOs and staff past and present and our partners who continue to 

support the journey of the Digital Health Association now and into the future. 

So, let’s raise our glasses and toast to our new chapter!

 THANK YOU



www.dha.org.nz    |    info@dha.org.nz
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